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Professional Development and Networking

I CAN:______Explore career pathways in marketing management and research

______Explore professional development opportunities for a marketing manager or research professional

______Utilize professional marketing/research resource materials

______Prepare for career advancement in marketing and research

Professional Effectiveness

I CAN:______Explain professional responsibilities in marketing


______Function as a self-managed marketing/research employee


______Apply appropriate work ethics as they apply to marketing and research


______Apply problem-solving techniques


______Manage stressful situations


______Build professional network


______Achieve organizational goals


______Participate in an organization’s community outreach involvement

Marketing Basics

I CAN:______Analyze marketing and its role in business


______Analyze the role of marketing


______Evaluate marketing mix components

Marketing and Business Management

I CAN:______Characterize the nature of business


______Describe management concepts


______Develop interpersonal skills with individuals and teams


______Manage human resources


______Perform marketing personnel staffing functions


______Provide leadership to marketing employees


______Use controlling functions in managing marketing


______Establish criteria for purchasing products/services


______Analyze general business risk issues


______Manage business risks


______Analyze safety risks


______Follow business regulations


______Examine entrepreneurship

Marketing Planning

I CAN:______Explain the role of marketing management


______Explain nature of marketing plans


______Analyze influence of external factors on marketing planning


______Identify considerations in implementing international marketing strategies


______Describe concepts of market and market identification


______Select target market


______Explain role of SWOT (Strengths, Weaknesses, Opportunities, Threats) in     
marketing-planning process


______Conduct SWOT analysis for use in marketing-planning process


______Align marketing objectives/strategies with the company’s strategic plan


______Develop a marketing plan


______Use measures to control marketing planning


______Evaluate performance of marketing plan


______Conduct marketing adults

Marketing Information Management

I CAN: ______Explain nature and scope of marketing information management function


______Demonstrate components of a marketing information management system


______Explain use of databases in organizing marketing data


______Manipulate a database for retrieval of information


______Use database information analysis


______Write marketing reports


______Present report findings and recommendations


______Explain nature of forecasts


______Forecast sales

Project Management

I CAN:______Coordinate the diverse components of a project


______Manage a project


______Explain quality


______Manage quality project information


______Control project risk

Marketing Research

I CAN:______Describe marketing research activities


______Plan a research project


______Identify ethical issues in marketing research


______Design a marketing research study


______Use data collection methods


______Describe fundamentals of sampling


______Evaluate concepts of measurement and measurement scales


______Design measurement instruments


______Describe/conduct data collection


______Perform data analysis


______Evaluate hypothesis testing

Marketing Research – Continued . . . .


______Use measures of association, regression analysis, and variance

______Evaluate strategic marketing studies


______Describe concept and product testing


______Describe characteristics of a name and package testing study


______Describe advertising research


______Interpret test market studies


______Use online market research tools


______Develop marketing research project


______Present research to management

Pricing

I CAN:______Evaluate pricing fundamentals



______Describe pricing strategies


______Evaluate pricing techniques


______Determine prices

Promotion

I CAN:______Analyze promotion fundamentals


______Explain communication process used in promotion


______Describe promotion laws and regulations


______Analyze advertising



______Describe advertising outsourcing


______Determine cost of advertising media


______Evaluate Internet advertising


______Evaluate print advertising campaigns


______Design television advertising


______Design radio advertising


______Develop publicity and public relations activities


______Develop sales promotion activities


______Analyze affiliate marketing and co-branding strategies


______Coordinate activities in promotional mix


______Manage website


______Design frequency-marketing program


______Develop co-op advertising


______Develop a promotional plan

Product and Service Management

I CAN:______Describe factors involved in product/service operations


______Plan product/service management strategies


______Analyze service-planning issues


______Develop new products/services


______Evaluate positioning


______Explain packaging principles
Branding
I CAN:______Evaluate branding concepts


______Build brand identity

Selling

I CAN:______Manage the selling function


______Analyze organizational purchase processes


______Integrate website into traditional sales and customer service process


______Explain role of customer service as a component of selling relationships


______Analyze product information to identify product features, advantages, and



benefits (FABs)


______Develop company selling policies


______Describe nature of selling regulations


______Explain selling process


______Prepare sales presentation


______Establish relations and client/customer


______Determine customer needs


______Use selling process/techniques


______Use support activities


______Manage selling activities

Distribution and Logistics

I CAN:______Analyze physical distribution strategies


______Evaluate concept of Supply Chain Management (SCM)


______Evaluate the shipping process


______Evaluate business inventory


______Explain legal considerations in distribution


______Describe ethical considerations in distribution


______Explain the relationship between customer service and distribution


______Prepare invoices


______Use an information system for order fulfillment


______Describe the receiving process


______Coordinate management of distribution


______Explain storage considerations


______Explain the nature of warehousing


______Analyze channel-member relationships


______Analyze channel strategies


______Evaluate channel members

Customer Relationship Management

I CAN:______Analyze basic customer relationship management (CRM) concepts


______Manage customer service


______Explain the benefits of customer support (including online)


______Analyze customer relationships


______Evaluate customer retention




Finance
I CAN:______Explain the nature and scope of financing


______Explain basic accounting concepts and principles


______Analyze financial performance

______Explain purpose and importance of obtaining business credit


______Identify risks associated with obtaining business credit


______Determine financing needed


______Use financial statements to make marketing management and research



decisions

Marketing and the New Economy
I CAN:______Describe economic concepts


______Describe economic indicators and trends


______Explain international trade

Business Law and Ethics Affecting Marketing

I CAN:______Evaluate the relationship between law and business


______Evaluate issues related to leadership and marketing managerial ethics


______Demonstrate ethical business behavior in marketing


______Evaluate issues related to employee ethics


______Describe intellectual property rights and copyright laws

Technology for Marketing

I CAN:______Describe the impact of technology on society


______Describe types of business software


______Use technology applications


______Access the Internet


______Utilize Internet services


______Analyze e-marketing concepts


______Analyze information from technology sources


______Evaluate policies for managing privacy and ethical issues


______Assess/explain the technology components of major marketing functions



and their interrelationships


______Explain impact of technology on marketing

Writing for Marketing

I CAN:______Assess report-writing requirement


______Write reports


______Perform writing to sell

Knowledge-Management

I CAN:______Explore knowledge-management


______Analyze importance of capture and transfer of strategic knowledge


______Analyze organizational culture and the role of knowledge-management


______Determine barriers that affect knowledge-management implementation


______Evaluate various knowledge-management measurement approaches

I CAN:______Measure intellectual capital
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